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This chapter introduces the topic and what will be discussed including background of the problem, statement of the problem, objectives of the study, research questions, and significance of the study.

1.1 Background to the Problem
The lives of most Tanzanians depend on natural resources.  The country is flourished with natural resources, which include forests and woodlands, wild animals, rivers, lakes and wetlands. Resources such as fisheries, forests, wildlife, bee-keeping and tourism play big roles to the development of the country. In recent decades there has been a growing interest of improving rural livelihoods in developing countries Ellis (2000). Emphasis has been placed on understanding the socio-economic aspects of rural households in a view to improving them. Ellis (2000), livelihoods concerns with the things people do to earn a living. Chambers and Gogia (1991) elaborate the concept of livelihood as to comprise people, their capabilities and their means of living, including food, income and assets. Like other Sub-Saharan countries, Tanzania is facing poverty as a major development challenge.  Majority of its people live below poverty line (World Bank, 2002). There have however, been several attempts to address poverty including improving tourism activities. This industry contributes over 16% of GDP which is equivalent to 746.02 million US$ dollars earnings per year (URT, 2004).  Tanzania’s tourism industry is prospering and continues to be among the key sectors in generating foreign exchange. According to Tanzania Bureau of Statistics (2014), the 2012 international visitors’ exit survey report the tourism industry continued to grow in 2012, after the global financial crisis in 2009. The number of tourists arrivals increased by 24.1 percent to 1,077,058 compared to 867,994 recorded in 2011. As a result, tourism earnings increased by 26 percent to USD 1,712.7 million in 2012. Tanzania is a home to several tourist attractions such as Ngorongoro Crater and the Great Migration of the Wildebeest across the Serengeti Plains. Mount Kilimanjaro, located near Moshi in the northern part of the country, has iconic status as the tallest mountain in Africa attracting thousands of visitors from across the world each year. For example, the popularity of Mount Kilimanjaro as an international tourist destination generates an estimated US$50 million in revenue annually (Washington, 2013).

The revenue from the Park supports approximately 400 guides, 10,000 porters, 500 cooks, and contributes 13% of the country’s overall gross domestic product, according to the report (Washington, 2013). In addition, the report says that roughly US$13 million of the park’s revenue is used to help improve the lives of the poor around the mountain slopes; the area has the highest school enrollment rate (100%) and adult literacy rate (85%) in the country. United Republic of Tanzania Tourism Policy of 1999 has the following objectives; to promote the economy and livelihood of the people, essentially poverty alleviation, through encouraging the development of sustainable and quality tourism that is culturally, and socially acceptable, ecologically friendly, environmentally sound and economically viable. It is recognized that, the private sector and other stakeholders including the NGOs, the community, and the government play a key role in the tourism development.  The government plays the catalyst role in providing and improving the infrastructure as well as providing a conducive climate for investment.  The state has given way to private investment for the sector’s optimum management.  Different roles and responsibilities have been stipulated in the sect or is policy document. The responsibility of promoting tourist products will be shared by all institutions such as Tanzania Tourist Board (TTB) and other tourism related stakeholders. However, the Nation has yet to exploit this sector’s full potential as a way of making Tanzania a favored tourist destination. The sector continues to face general deterioration of supportive infrastructure particularly those related to accessibility and reliability of international and internal air transport system, water and land transport as well as communication facilities like telephones and also lack of higher quality accommodation and lower operational costs. Thus there is need for developing and utilizing tourist attractions through improvement in tourist related facilities and services which would boost this sector’s performance tremendously. Marketing of tourist products is another essential element to promote Tanzania’s desirable tourist destination. Despite the enormous achievement of this sector, majority of the local people livelihood around Kilimanjaro National Park are poor because the money accruing from tourism goes directly to central government’s coffers and to other strategic tourism stakeholders such as tour operators and little is left for the communities around (SNV, 1994).

1.2 Statement of the Problem
Tourism is among the most important industries in Tanzania, accounting for nearly 20% of total exports (World Bank, 2015) and 17.5% of GDP in 2006 (NBS, 2006). Tourism provides a substantial amount of foreign exchange earnings, employment for about 500,000 people and stimulates other sectors like agriculture thereby contributing to the economic growth (World Bank, 2015).  Its contribution to the Gross Domestic Product is about 14%, but this is very minimal compared to country’s potentials of the industry. In the northern part of the country, where the principle tourism attractions such as Mount Kilimanjaro and the Serengeti are found, the industry plays a particularly focal role in the local and regional economy. Tourism activities in Tanzania are concentrated much in northern circuit in which over 80% of tourist visiting Tanzania concentrate on (Kahyarara and Mchallo, 2008). Marangu Mtoni being one of the places found in northern circuit plays important role in providing different tourist experiences such as accommodation, attractions, tourist facilities and ancillary services, since it is the best enroot stop over for tourists touring the Kilimanjaro National Park. Tourism services include Campsites, Hotels, Tours, bird watching, hiking ,nature walk, blacksmith, home stay operations ,visiting waterfalls,  Chagga caves  and other ancillary services. These are elements within the destination, which make possible for visitors to stay and in other ways to enjoy and participate in the attractions available in the area (Middleton, 1994).

Different studies concerned with tourism industry have been done in Tanzania one of these studies are; the role of tourism in poverty alleviation in Tanzania by Luvanga and Shitundu, (2003). Another study is on tourist satisfaction in relation to attractions and implications for conservation in the protected areas of the Northern Circuit, Tanzania by Okello and Yerian (2009).  Tourism, which is one of the leading sectors in Tanzania, has recorded an improved performance in recent years. This is evidenced by the increase in the number of international tourist arrivals from 867,994 in 2011 to 1,077,058 in 2012. As a result, tourism earnings increased by 26 percent to USD 1,712.7 million during 2012. (NBS, 2014) The good performance is largely attributed to the macroeconomic reforms and increased promotion of Tanzania as a unique tourist destination. However, there is insufficient information about the role of tourism activities to livelihood of people in the study area. Despite the progress and growth of tourism industry globally and at national level, poverty in Tanzania remains. However, this study explores the role of tourism activities in improving livelihoods of people living adjacent to KINAPA.

1.3 Objectives of the Study
1.3.1 General Objective
The general objective of this study intended to assess the role of tourism activities on the livelihoods of communities living adjacent to Mountain Kilimanjaro National Park.

1.3.2 Specific Objectives
i.	 Specifically, this study intended to identify tourism activities taking place at Mount Kilimanjaro National Park.
ii.	To examine the roles of tourism activities on the livelihoods of local communities living adjacent to Mount Kilimanjaro National Park.
iii.	To identify challenges facing tourism activities taking place adjacent to Mount Kilimanjaro National Park.

1.4 Research Questions 
The study addressed the following questions.
i.	What are the tourism activities performed adjacent to Mount Kilimanjaro National Park?
ii.	How do the tourism activities contribute the livelihoods of the people living adjacent to Mount Kilimanjaro National Park?
iii.	What are the challenges facing tourism activities adjacent to Mount Kilimanjaro National Park.
1.5 Significance of the Study 
The study come up with the strength and weakness of tourism activities towards local livelihood especially of the people within the study area which in turn will improve and encourage local investment in various tourism activities. Moreover it will make the local people become more aware on how to utilize unexploited opportunities and finally have a say over the available resources found within their localities as this enhances sustainable management of the tourism products.

The findings of this study will help other stakeholders such as policy makers, the government, local private sector and business in reviewing policies, working on suggested measures on how to overcome challenges that face tourism activities. As the researcher presumes that this will benefit the government to opt for better resolutions and to ensure that contribution of tourism activities to the community livelihood is improved and therefore raising the standard of living and sustainable life.










This chapter reviews published and unpublished research literature, journals and articles related to the study objectives. The framework that guided this study has been discussed.  The study will also cover definitions of key-terms, theoretical literature review and empirical literature review. Finally conceptual framework and research gap is given.

2.2 Definition of Terms
2.2.1 Tourism
The WTO (1993) defines tourism as the activities of persons traveling to and staying in the places outside their usual environment for not more than one consecutive year for leisure, business and other purposes. Other purposes include recreation and holiday, health treatment, religion pilgrimages, visiting friends and relatives. Hunziker and Krapt (1942) define tourism as the sum total of the phenomenon and relationship which result from travel and stay of non- residents, in so far as they do not lead permanent residence and are not connected to any earning activities. 

2.2.2 Livelihood 
According to Ellis (2000), livelihoods are concerned with the things people do to earn a living. It entails their means of securing the basic necessities such as food,  water, shelter, fodder, clothing medicine and the capacity to acquire above necessities working either individually or as a group by using endowments for  both human and material for meeting the requirements of the self and his/her household on a sustainable basis with dignity. The activities are usually carried out repeatedly for example a fisherman's livelihood depends on the availability and accessibility of fish. Chambers and Gogia (1991) elaborate the concept of livelihoods to comprise of people, their capabilities and their means of living including food, income and assets.

2.3 Theoretical Literature Review
2.3.1 Butlers Tourism Area Life-Cycle
Butlers Tourism Area Life Cycle (TALC) states that a destination goes through six different stages in its tourism lifetime (Butler, 2006). Those stages are exploration, involvement, development, consolidation, stagnation and finally either decline or rejuvenation. As this theory has been proved true of countries as a whole, it can also be deemed true of communities. As communities are discovered by tourists and visitor numbers increase, the community in question will go through these six stages as would be a country as a whole. New areas are being discovered, whether by tourists stumbling upon them, a push by the locals in the community to bring tourism to the area or a destination marketing organisation promoting the area. Once the visitor numbers begin to increase, the community will then begin its journey through the TALC. Between the exploration and consolidation stages of the cycle, tourism is seen as a positive by the locals. However, in the latter stages of the cycle, when tourism numbers begin to spiral out of control to more than the area can realistically handle, Tourism begins to impact the area negatively.Majorca an island found in Mediterranean sea, in Spain is an example of a community which has gone through the life cycle and has entered a stage of decline (Butler, 2006). As it stands visitor numbers each year to Majorca (Island in Spain) require more resources than can be provided from the local area. The environmental carrying capacity of the Majorca island is far exceeded as things stand. Each summer tankers have to bring water in to the island to cater for the tourists. There is also a huge increase in pollution and anti-social behaviour which accompanies the annual arival of tourists en masse (en masse means in a mass or together as a group). The combination of all of this as led to massive resentment of tourists by the local population.The trouble seems to be that the local communities are not consulted when tourism numbers begin to rise, government agencies take over the development of tourism in the area and are more profit driven than community driven. This adds to the resentment felt by the local population and is another factor in the movement of tourism from being seen as a positive to a negative.

Different communities will move through the TALC quicker than others (as is true of all destinations regardless of size). Different stages then have different levels of community involvement. The Exploration and Involvement stages of the tourist area life-cycle are have the most community involvement. At these stages tourism is most community based. At the exploration stage, visitor numbers are at their lowest and as such there are no major developments for the tourist to use. This forces them to interact with and utilise local products and services while in the area. The involvement stage of the TALC involves the local community developing small-scale services and accommodations such as B&B’s in order to cater for the increasing numbers of visitors to the area. At this stage there is very little to no government involvement in developing a strategy for tourism management. The tourist experience is also more authentic, involving much more interaction with local residents and cultures rather than the staged authenticity evident at later stages of the cycle. The next stage, the development stage, is where community involvement traditionally tends to decline. As the visitor numbers rise ever further and the government begins to see the community as a viable tourist area, larger scale developments begin to appear and government agencies take over the planning for tourism in the community. This is also the stage where plans become more profit-driven and as a result begin to dilute the authenticity of the experience for the tourist. The consolidation stage of the cycle again involves mostly government agencies, where they are reaching the peak of visitor numbers and the carrying capacity of the community begins to be reached. It is at the stagnation stage of development when those in the community begin to resent the tourists. As shown earlier in the example of Majorca, pollution and anti-social behaviour begin to increase and the destination loses almost all of it’s original appeal and culture. In less than 40 years the community of Majorca has lost almost all of its argiculture industry as a direct result of the increase in tourism, much of the coastline has also been taken over by mass-tourism development.

Criticism in Butlers tourism area life cycle. Some scholars have faulted the model created by Butler. These scholars claim that the TALC model expresses the views that the number of tourists is the sole determining factor of tourism development in the area. The theory overlooks other factors that may affect tourism development of an area such as area size, role of tourism in the area and characteristic of the local community (Lagiewski, 2004). Destinations have different capability to handle tourism development which is detected by the characteristic of this destination. There are some theorists who have a problem with Butlers TALC model because it assumes that an increase in the numbers of tourist must result in negative impacts on the carrying capacity of an area. The model also assumes that all tourists have the same impacts on the environment and the destination (McGrath and Pornphol, 2010). There are different types of tourist. Tourists differ in their level of consciousness on the environment and the local community than others. Tourists also stay for different length of time at the destination. This implies that the model might be inaccurate in relying solely on the number of tourist to determine the evolution of destination through the various stages. The theory is applicable to tourism since it reflects the importance of the community involvement in the tourism activities and the role of tourism contribution as it impacts on their livelihoods since they are the central core and direct in touch with the visitors for without them there won’t be sustainable tourism and therefore an increase in negative impacts.

The existence of destination is of vital importance for the first people to be given the priority and say should be the local people as they know their own surroundings, their culture and the nature itself therefore direct involvement between the government agencies is very crucial ,  Depriving such people from direct involvement in the matters affect their livelihood  by the government agencies such as TANAPA, TTB, Tour operators, travel agents  it sets them apart and widens the gap between them and eventually mounting hatred to the foreigners and the government as well.  Raising questions and doubts about the income generated from their own resources.

2.3.2	Hall’s Tourism Market System Theory
The tourism system as suggested by Michael Hall states that, the tourism experience is central to tourism, it places the tourist or ‘market’ at the focal point of the entire system (Beeton, 2006). While this may seem an obvious statement it says much more than would be thought initially. By putting the “tourism experience” at the centre of tourism, this automatically puts all else on the periphery. Things like environmental effects, anti-social behavior and, of course, the community are after-thoughts in this system. The system is, in its most basic form, a profit-driven system which at the detriment of all else aims to bring money to the area. In this system, developments in the tourist area are made with the incoming tourist in mind, considering what they may need and want while in the area. What is not taken into consideration is how the community feels about new developments in the area. It seems to be the belief that local communities lack the knowledge and ability to develop and manage tourism plans of their own, which would explain the reluctance of government agencies to involve them in the planning of tourism in the area.

Criticisms on Hall’s Tourism Market System are here presented. On the other hand the research exists to prove that the opposite may be true. A case study published by Revista de Turismo Patrimonio Cultural (www.pasosonline.org) has shown that local communities can approach tourism events with enthusiasm and efficiency far exceeding that of businessmen and government agencies. The case study in question took place in Kastamonu, Turkey and involved two groups of stakeholders, one group of government representatives and businessmen, and a second group of local people and community leaders known as Mukhtars. The study found that the official representatives of central and local government were “less effective in identifying with local rural communities” than the local businessmen. It was also found that the local communities were very enthusiastic about rural tourism and felt it would aid to “preserve the social fabric of their communities” (Ertuna and Kirbas, 2012). The methodology in the aforementioned case study seems sound enough that the findings can be deemed trustworthy. This would then imply that, assuming local communities are as enthusiastic in other areas, the belief that the government must always assume control of tourism in all areas is unfounded. It may actually be the case that tourism in an area may grow more organically if run by the local community. The tourism experience may in fact be enhanced by the involvement of the local communities. It could be argued that there would be less “staged” authenticity of cultural aspects of the community and the tourist may be able to experience the culture in a genuine manner. In turn the local community would have a warmer attitude toward inbound tourists. The local community would feel a sense of ownership of the plans. It is difficult to argue against the system outlined by hall as it is obvious that the tourism experience must be central to tourism. However, I would suggest that his system should be modified to include the community as an integral part of tourism, as without the community, tourism lacks an organic cultural element which many tourists seek. With the involvement of the community, the cultural aspects of the tourism experience are much more organic and real as opposed to the staged and diluted experiences which are often presented as a package to incoming tourists.

As discussed previously in the case of Majorca, government authorities ignore the wants and needs of the local communities at their own peril. As Majorca has shown, if tourism developments are allowed to continue too far without the consultation of local stakeholders, it can lead to a very negative feeling towards tourists as a whole. On the other hand, as shown in the case of Kastamonu, a wholesome and organic, yet still highly profitable situation can be created by involving the local stakeholders. The theory is applicable to tourism since it insists the participation of the local people  as to enhance good and warmer attitude , cultural experience that occur or develop gradually and naturally through which the tourists feel the mutual advantages between the local people as they are the major stakeholders for without them  tourism activities will lack  the cultural organic element that the tourists are looking for. On the other hand the livelihood of the local people will direct be impacted from the tourism activities taking place in their surroundings.
2.4 Empirical Literature Review
Tourism is an important industry in many developing countries providing foreign exchange, employment, income and public revenue (Benavides, 2001). It has become an important sector and it is one of the fastest growing sectors in the country. It is one of the top five sources of foreign currency for 83 percent of developing countries (Benavides, 2001). The contribution of tourism receipts to total revenues in these countries is within the range of 20 to 80 percent (Benavides, 2001). In 1980-87, for example, international tourist receipts grew by 45 percent or six times faster than exports in general (Bird, 1992).

In developing countries of Asia, Latin America and Africa, net foreign exchange contribution amounted to 2.6, 2.6 and 0.7 billion dollars respectively in 1986 (Sinclair et al. 1995) important foreign exchange earner in many of the Asian economies such as Thailand and Indonesia as well as small-island economies such as Fiji, Jamaica, Bermuda, Maldives and Seychelles (Sinclair, 1998). By 1994, tourism provided about 70 percent of total foreign exchange earnings for Seychelles (Sinclair, 1998). Tourism became a major foreign exchange earner for Nepal, its share in the total value of merchandise exports more than trebled from 19 per cent in 1973-74 to about 60 percent in 1989 before declining to 36 percent in 1992 (Shah and Gupta, 2000). Further evidence on the importance of tourism from some African countries indicates that, in Kenya it has overtaken primary commodity exports of coffee and tea accounting for 13 percent of Kenya’s exports. By 1988 tourism export earnings reached 37 percent of total Kenya’s export earnings relative to 26 percent for coffee and 20 percent for tea (Sinclair et al. 1995). In the Gambia, tourism is described as “manna from heaven” which will solve its economic difficulties in terms of contributions to foreign exchange earnings, government revenues, regional development stimuli, and creation of employment. Incomes for national citizens related to their employment in the tourist sector are also important. The World Trade Organization (WTO) projects that by the year 2005, tourism jobs will increase faster than those in traditional industries by as much as 59 percent. Employment generation by tourism varies from one economy to another depending on, among others, the size and extent of diversification. 

For example, in larger and more economically diversified islands, such as Jamaica and Puerto Rico, tourism generates about 5 percent of total employment. In smaller islands the share can go up to one-half and above. For example, in Bermuda tourism employs (direct and indirect) 75 percent of the labour force. In other developing countries the figure is not big, as in Cyprus employment creation lies between 5 percent and 10 percent, in Malta 3.5 percent, in Fiji 5 percent, in Tahiti 3 percent and in Bali less than 1 percent. Direct employment in hotels is the most reliable indicator of the sector’s contribution to employment, given that data on other direct employment, indirect employment and capital goods employment is hard to get. In Tunisia and Malta, for example, hotels employ about 0.4 persons per bed. In Bali each twin-bedded room averaged 1.5 employees in 1974, but generally hotel employment affected many more persons since employee turnover averaged twenty-one months.  Although larger hotels do better here than small ones, other factors such as location, price category, standard of service do matter.
In Tanzania, official data indicate that there were around 157,000 people supposed to be working in the sector in 2001 compared to 96,000 in 1995 (URT, 2002) this may still be underestimation, since indirect employment is not taken into account. In 1996 in Zanzibar, tourism employed directly an estimated 4,000 people and 21,000 indirectly. In Kenya tourism is estimated to (Noranha, 1979). Create about 180,000 formal jobs and 380,000 informal ones, a number that could be doubled if tourism was to be managed and planned more properly, with less crime and political violence interrupting the industry. In other countries potential and actual job creation may differ widely, but the net balance may still be worthwhile, in view of limited alternatives for job creation. Tourism has the ability to generate employment both in the formal and informal activities. Evidence indicate that the level of employment in tourism activities is high, for example accounting for 0.5 million jobs in Spain and about 5 million in India (Sinclair, 1998).

Employment is also often higher in tourism than in other sectors and wages compare well with other sectors but inversely related to jobs. Wages of hotel employees compare favourably with those in agriculture, and even more when compared to subsistence agriculture. Unskilled hotel employees in Cyprus earned between 50 percent and 75 percent more than other unskilled workers in 1973. Those in managerial positions earned about 25 percent more than those in other sectors. In Tunisia and Spain although industrial workers were earning a bit higher than hotel workers, there was little difference in their living standards (Huit,1979). More recent information from Nepal indicates that, profits from tourist related activities are higher than those not intended for tourists.  For instance, in a 1995 study it was found that profits from fruit cultivation in a district near a National Park were much higher than those from grain crops.  per hectare yields from a fruit orchard was worth ten times that from a paddy field and more than thirty times that from a maize crop. Tourists provided the main market for fruit harvest (Shah and Gupta, 2000). Translated into wages, it is obvious that wages in tourist related activities (fruits) would be higher than those in non-tourist related activities. There are also indirect incomes and employment generated from tourist purchases outside the hotel business, which sometimes may be more important than the direct effects, but once again are harder to estimate. Kadt (1979) indicates that tourists usually spend less than two-thirds of their expenditures on typical tourist hotels/restaurants. Therefore, the rest is spent elsewhere, on souvenirs and transport services, and on indirect services provided to tourists, such as food and other items supplied to hotels and restaurants, construction facilities, capital goods and the tax collected on this expenditure.

2.5 Conceptual Framework 
 The conceptual framework developed (Figure 2.1) identifies the tourism activities such as mountain climbing, village walking , nature walking, traditional house, black smith. Accommodation and ancillary services, as independent variable. Livelihood resource such as land , wild life, natural capital , attractions and  attractions and human capital  are intervening  variable which connect dependent and independent variables so as to enable local people to get their livelihood through tourism activities   Dependent variables are employment, revenue, improvement of other sectors , Infrastructure and improving the standard of living         

                                                                                                               
INDEPENDENT VARIABLETOURISM  ACTIVITIES - Mountain       climbing- Village walking- Nature walking- Traditional   house-Black smith-Accommodation -Ancillary services
DEPENDENT VARIABLE     PEOPLE’S LIVELIHOODEmploymentRevenueImprovement  of other sectorsInfrastructure

INTERVENING VARIABLELIVEHOOD RESOURCES     - Land     - Water fall     - Wildlife     - Natural capital      - Attractions and     - Human capital

Figure 2.1: Modified Sustainable Rural Livelihoods Framework 





Access to livelihood resources determines household’s ability to pursue various livelihoods strategies (Ellis and Freeman, 2004).To create livelihoods normally households combine different capital endowments that they have access to and control over (Scoones, 1998). This means access to stocks of these resources can be used directly or indirectly to generate means of survival for the households. According to Ellis (2000), capital is classified into five groups, natural, physical human, financial and social capital.

Natural capital consists of natural resource stocks (land, water, air and biological resources) that are utilized by people to generate means of living. The land is natural asset used for different activities such as climbing mountain (for example Kilimanjaro), village walking, nature walking, wildlife, visiting waterfalls and walking in the forest. The land through tourism activities enable people to generate income for better living and sustain their lives through employment .The government on the other hand gets revenue. Multiplier effect, this enhances the improvement of other sectors such as transportation, agriculture, social services, ancillary services, raising standard of living and increase market of local people.  Physical capital is the capital created by economic production processes or producer good commonly known in economics. Physical capitals are useful assets in the production process. Examples of physical capital are buildings and roads. Physical assets are important in facilitating livelihoods and livelihood diversification. For example, roads have a greater role of facilitating movements of goods and people in and out of the area (Ellis, 2000). Roads enable tourism activities to take off and easing the accessibility to the tourist attractions. Potential tourists rent transport services such as cars, motor bikes, bicycles in doing so they pay fare and other costs in return. The income generated through this makes local people earn their livelihood as such people get involved in tourism activities. The government gets the revenue that will be used to pay the employees, paying other costs as a result the standard of living and well being of people is improved. Other benefits include revenue, employment, training, improvement of other sectors.  The buildings through tourism activities offer accommodation such buildings are hotels, villas, cottages, guest houses, hostels, apartments, resorts. Apart from accommodation they can be used for museum for example the chagga live museum, black smith. The tourists pay the money as they stay this enables the tour operators, the lodge operators to get income and revenue to the government.

2.6 Research Gap






This chapter covers the study area, research design, and population size of the study area, target population of the study, sampling techniques and procedures, sample size, data collection methods and research instruments, pilot study, validity and reliability of research instrument as well as methods of data analysis.  

3.2 The Study Area 
Kilimanjaro region is located in the north east of Tanzania covering an area of 13,209 km². It is among the small regions in Tanzania which comprise about seven districts namely Rombo, Same, Mwanga, Hai, Moshi Rural, Moshi Urban and Siha. KINAPA covers 756 km² and was established in 1973. It became a World Heritage Site in 1989 with its forest reserves which were established in 1921. It has Africa’s highest peak and the world’s largest free standing mountain, viz. Mt. Kilimanjaro (5,895 m.a.s.l.). Mt Kilimanjaro measures 80km by 50km on the Tanzania and Kenya border (3°04’S, 37°21’E). It is volcanic in origin with three single peaks; Shira (4,005m), Mawenzi (5,140m) and Kibo (5,895m), the only peak retaining glaciers (Agrawala, 2003). The summit region of Kibo has collapsed to form a caldera 1.9 km by 2.4 km in diameter (Kaser, 2004). This research will be conducted in the villages adjacent to Mt. Kilimanjaro National Park (KINAPA) which are Mshiri, Lyasongoro and Arisi (Figure 3.1) in Moshi Rural district since most of tourism activities are taking place in the area and have a great opportunity in the contribution of the livelihood of the local people.  


Figure 3.1: Location of KINAPA and the Study Villages
Source: Geography GIS-Lab-UDSM, March 2011

3.3 Research Design
A research design is the arrangement of conditions for collection and analysis of data in a manner that aims to combine the research purpose with economy in procedure (Kothari, 2009). This study used a case study research design because the design describes the contribution of tourism activities on the livelihood of the local people in the study villages. Moreover, the study  applied cross - sectional design, according to De Vaus (2001) a cross-sectional survey refers to the collection of data from a sample of individuals (or groups) at a particular point in time as a basis for inferring the characteristics of the population from which the sample comes from.

3.4 Population of the Study Area
This study was conducted in Marangu East Ward which is very adjacent to mountain Kilimanjaro. According to 2012 census Marangu East ward population size is 23,734, where males are 11,455 and females are 12,279 (NBS, 2012). Marangu East ward is formed by eight villages, which are Lyamlakana, Lyasongoro, Ashira, Arisi, Samanga, Sembeti, Mshiri and Rauya (Lyasongoro Village Chairman, 2015).  However, the target villages for this study are three villages which are Lyasongoro with a population of 3,640 where males 2,362 and females 1,278; Arisi with 2,838 population where males are 1,841 and females are 997; and Mshiri with 2,567 population where males are 975 and females 1592 (NBS, 2012). The villages were selected due to their proximity to KINAPA where tourism activities are mostly conducted and also due to their special characteristics in relation to tourism activities.

3.5 Targeted Population of the Study 
This study was conducted in Marangu East Ward. The population of this study in the three selected villages (Lyasongoro, Arisi, and Mshiri)  included local people, KINAPA officials, and local government leaders.

3.6 Sampling Procedure and Techniques
Sampling is the process of obtaining information about an entire population by examining only a part of it (Kothari, 2004). The researcher used a non-probability sampling in choosing the villages that the study was undertaken. However, purposive and simple random sampling was adopted for getting a sample required from the population in villages.

3.6.1 Purposive Sampling
In order to achieve the objective of the study, three (3) villages which are Lyasongoro; Arisi; and Mshiri were purposively selected based on the criteria that tourism activities are mostly conducted. Moreover, purposive sampling was used to select a number of people/households who are already involving in tourism activities. The technique was used to select government officials such as Village Chairmen, Ward Executive Officers, and KINAPA officials. These samples are expected to provide detailed information related to tourism activities taking place in the study villages and its contribution to the livelihood of the people.
3.6.2 Non - Probability Sampling
More specifically, the study employed non snowball sampling technique to get 25 respondents in each selected villages who are undertaking various tourism activities. The snowballing was adapted to collect data on the few members who engage in tourism activities. The researcher asked those individuals to provide information needed and to locate other members of that population whom they know that they are doing the same activity. 

3.7 Sample Size




3.8 Data Collection Procedures 
3.8.1 Types of Data
Both primary and secondary data were collected to meet the study objectives of the study. Primary data were obtained directly from local communities involving in tourism activities. Similarly, KINAPA official and local government leaders from three villages were used to collect primary data in the study region. Secondary data were obtained from both published and unpublished documents such as scientific articles, books, journals and other electronic sources or internet. 

3.8.2 Methods of Data Collection and Instruments
Both qualitative and quantitative methods/approaches were used to collect data for the study. I used qualitative approach/methods as it enabled to provide descriptions and oral evidence from the respondents on the research objectives. On the other hand, quantitative data was comprised numerical data and where frequencies, percentages and tables used in analysis. The main instrument for data collection was questionnaire consisting of (both closed and open-ended questions) administered to the study respondents. Moreover, Interview and direct observation instruments and documentary reviews were also used.	
		
3.8.2.1 Questionnaires
In this research, questionnaires (Appendix I, and II) were used to collect information from local people, park staffs, and portas. Using questionnaires, information about benefits brought by tourism activities to the livelihood of local people was collected.

3.8.2.2 Interviews
Interviews using key informants in the study area (Appendix III) involved conversations and interviews with some individuals who by the virtual of their professions or experience have enough information regarding tourism industry and its products in the study area. This method was used to collect information from people that are particularly important in the local community, such as village leaders, government officials such as village chairman, ward executive officers and some other experienced persons. This will help in collecting information such as the benefits the villagers are getting from KINAPA. A face-to-face interview through interview guides was appropriate as it enabled the researcher to obtain the in-depth detailed information.

3.8.2.3 Observation
Direct observation technique by the researcher (Appendix IV) was used  to collect  the tourism activities undertaken by local people within the study area with respect to the environment and how different tourism enterprise is operated or performed within the study area. Graef et al. (1990) in Byers (1996) argued that direct observation provides direct evidence for any situation rather than indirect information obtained via self-report methods like surveys and questions. In addition to that, direct observation was also done through visits to the study area to observe things like change in local culture and tradition, behavior of young people and infrastructure.
3.8.2.4 Documentary Literature Review
Robinson and Reed (1998) defined a literature review as a systematic search of published work to find out what is already known about the intended research topic. With this method numerous published and unpublished materials regarding the research topic will be reviewed. The literature used in this study was searched from scholarly journals, the university library such as Mweka Wildlife Management, Stefano Moshi Memorial University College, Mwenge Catholic University, visitors’ comment books, flyers, leaflets, websites and brochure of the respective tourism destination from KINAPA, tourism operators, Tanzania tourist board, Ministry of tourism and natural resources. A literature review in this study  served many important purposes, which included establishing the need for the research, broadening the horizon of the researcher, and preventing the researcher from conducting research that already existed. Aitchson (1998) supports the view that a literature review allows the researcher to find out what has been done in terms of the problem being investigated - to ensure that duplication does not occur.

3.9 Data Analysis, Interpretation and Presentation
Both qualitative and quantitative data were collected and analysed. For qualitative data from interviews and observation, content analysis was used while the quantitative data which were collected by questionnaires were encoded, entered into the SPSS version 16 computer software and then analysed. The data were presented in descriptive statistics in terms of percentages and frequencies and presented in form of tables and figures. The analysis of the data provided insight into various issues that relate to the objectives of the study.

3.10  Pilot Study for the Study
A pilot study was conducted to test the validity and reliability of the study instrument as well as to yield the intended outcomes from the research objectives prior to the main primary data collection process. The first draft of the questionnaire was circulated to (5) selected local communities involving in tourism activities and (1) local leader and (4) KINAPA officials for input regarding features such as wording, layout and comprehension of the questions. The questionnaire was revised based on their input. Further, to ensure that the study instrument elicited appropriate, meaningful, and useful data, the questionnaire was validated by various experts in the tourism industry at MWEKA and Stefano Moshi Memorial University College who read, comment on the questionnaires. Their independent comments on the study instrument was  incorporated

3.11 Validity and Reliability of Instruments
3.11.1 Validity of Research Instrument
Validity is defined as accuracy and meaningfulness of inferences which are based on the research results Mugenda and Mugenda,(1999). In other words, validity is the degree to which results obtained from the analysis of the data represented the phenomena under the study. According to Kothari (2004) content validity of an instrument is improved through expert’s judgment. The consultation helps to improve face validity of the instruments. The researcher sought assistance from the supervisor and lecturer at Open University of Tanzania, Mweka Wildlife Management and Stefano Moshi Memorial University College, who are the experts to help improve content validity of the instrument.
3.11.2 Reliability of Research Instrument
This is a measure of the degree to which the instrument yields consistent results or data after repeated trials Mugenda and Mugenda,(1999). According to Kombo and Tromp (2006), reliability is a consistency of an instrument to yield same results. To ensure reliability of methods for data collection and analysis, pre-testing was conducted to five (5) local people and (1) local leader in one of the villages and (4) park officials in Mount Kilimanjaro National Park before actual primary data collection process started.

















4.0 FINDINGS AND DISCUSSION
4.1	Introduction
This chapter presents and discuss findings collected using questionnaires, observation, and interviews. Data were collected from park officials, local government leaders and local communities adjacent to KINAPA. Quantitative data were statistically analyzed using the SPSS Version 16 to produce descriptive statistics. Furthermore, data from open ended questionnaires, observation and interviews were analyzed using content analysis. The study results are presented in the form of tables, figures and charts as well as verbal descriptions.  

4.2	Demographic Information of Respondents 
This section present demographic characteristics of respondents in terms of age, gender, marital status, occupation, level of education, income levels, length of staying of the local people in the villages adjacent to KINAPA.  This information is important to know as it provides the park officials and tourism stakeholders with current information of local people surrounding the parks. 

4.2.1	Gender and Marital Status of Respondents
The findings show that majority of respondents who participated in this study were 64% males and 36% were female. Moreover, large number of respondents constituted married who were 70.6% respondents followed by those who were not married (single) about 17.3% (Table 4.1).














Source: Field Survey, 2015

4.2.2	Age and Education Level of Respondents 
Based on age groups, most of respondents (17. 3%) were between the age of 26 to 39 years (Table 4.2) and these are belonging to the active working group of the population in the tourism industry. The study identified that majority (50.7%) of respondents were literate since they had formal education (primary education). This implies that KINAPA official has opportunity to train local communities in the area so that they can effectively carryout tourism activities and host tourists in their home destination. This in line with responses from park officials who strongly agree to 60% with the statement that they are willing to further education and training to local communities and local tourism entrepreneurs via workshop and short courses trainings so that they can conserve national park resources as well as to provide quality services to tourists visiting the areas. Moreover, the respondents who attended primary education consisted of 50.7%, ordinary level education comprised of 25%, high level included 12% and graduate are 12% (Table 4.2). Education for local communities is important in undertaking and performance of tourism activities in the region.  

Table 4:2 Age and Education Level of Respondents (N=75) 
Variable		Frequency		Percent
Age				














Source: Field Survey, 2015
4.2.3 Occupation of Respondents
The study found that 48% of respondents are self employed in agriculture sector and 17.3% of respondents engage themselves in tour activities mostly home stays tour operations while 9.3% were transport providers to tourists visiting the area for tourism activities in the villages. Very few own their shops which provide services to the villages adjacent to KINAPA (Figure 4.1).

Figure 4.1: Occupations of the Respondents
 Source: Field Survey, 2015 

4.2.4	Length of Staying of Respondents in the Village 
The majority of respondents 43% (Figure 4:2) had lived in the village since they were born while 36% lived for more than 10 years. Those who had lived in the area for less than 10 years accounted for 21%. This implies that the respondents were long-time members of the local community. Therefore, they are aware of tourism developments in the area or region.

Figure 4.2: Length of staying of respondents in the Village 
Source: Field Survey, 2015

4.3	Economic Activities and Tourism Attractions in the Study Area
The study through observation and interviews found that the local communities in the area engage in a number of economic activities such as agricultural basing on cash and food crops production, livestock keeping, and petty business. Respondents who engage in farming included 39.3%, livestock keeper comprised of 32.0% and petty business are 18.7% (Table. 3)

Table 4.3: Human Economic Activities in the Area
		Frequency	Percent	Valid Percent	Cumulative Percent




   Source: Field survey, 2015

Furthermore, the results from interviews, questionnaires and observation show that the area is rich in many potential attractions. The tourist attraction in the area includes waterfall, birds, wildlife, and Kilimanjaro Mountain. Results from documentary literature review mentioned also volcanic centers of Shira, Mawezi and Kibo Peak to be the major attraction of KINAPA (Lyogello, 2008). Moreover, the variability in forest from savannah grassland to raw forests, moorland, tundra, semi-desert, and snow attract  many tourists in the park. 

4.4	Tourism Activities Taking Place at Mount Kilimanjaro National Park
Tourism activities are what draw people from different locations of the world to visit certain destination. However, the study found that tourism activities such as mountain climbing, home stay accommodation, bird watching, handcrafting, camping sites, nature walk and cultural tours are mostly conducted in the study area. Of (n=75) 44% (Figure 4.3) of respondents in the study areas replied that mountain climbing is the main activity carried out in the area and local communities have been involved in the activities through provision of various services such as guiding and porters to tourists luggage’s, and cooks in the mountain campsites and huts. This indicates that mountain climbing in the area plays a great role to the local community well-being.
 
The study identified different activities such as bird watching as mentioned by 24% of the respondents. Selling of handicrafts to visitors and tourism related activities have been also undertaken by local community members. Moreover, results from observation shows that other tourism related activities in the area including curio shops, street vendors, bureau de change, crockery, selling of traditional food and beverage, local tours involving natural heritage of forests, waterfalls and caves and cultural attractions (historical sites and visits to healers, storytellers, artisans and cooking of local chagga breweries) are also carried out in the area. In addition to that activities such as visits to chagga caves and history, farm walk in the village, hiking in the forests adjacent to Mount Kilimanjaro are also conducted in the area. Apart, from tourism activities conducted in the region, the results of the study identified that other activities carried out by majority of members of communities include agriculture, business and livestock grazing. 

4.4.1. Climbing Mountain
The study found that the mountain climbing dominated among of the tourism activities in the area. The activity involve with an inherently high level of risk. This activity is organized by KINAPA officials, tour operators and local communities. Of 44.0% (n=75) of respondents mentioned that mountain climbing is the main activity carried in the area. The findings are in line with results by NBS (2008) that found that the large number of holidaymakers is partly explained by the existence of unique tourist attractions; such as the National Parks, Ngorongoro Conservation area, Mt. Kilimanjaro and Zanzibar Islands.

4.4.2. Nature Walk
The study findings found that nature walking and hiking is among of the most activities preferred by tourists who visit the areas. The activities are offered to the tourists who climb Mount Kilimanjaro. Along that, nature walk activity are designed by local communities in the forest and natural attractions found in the area and by KINAPA to familiarize tourist themselves with the living and the non-living things of flora and fauna diversity. Tourists encounter closely with interesting trees and plants along the trail, listen closely to birds and insects, the wind moving past different leaves, and the sounds of earth underfoot. 

4.4.3. Bird Watching




Results of the study shows that camping site as an outdoor recreational activity is also done in the area and it provides an opportunity to tourists to experience nature at firsthand.  Campers participate in plant study, bird and wildlife watching, and nature photography. Of 9.3% (n=75) respondents mentioned camping site as among of the activity done in the area. The activity is organized by tour and travel operators found in the region and local youth are involved to provide different services as chefs/cooks in camp sites.

Figure 4.3: Tourism activities taking place at Mount Kilimanjaro National Park. Source: Field Survey, 2015

4.5	Involvement of Local Communities in Tourism Activities
The park officials stated that there are a number of reasons for involving local people in tourism activities. These reasons include enhancing economic benefits of the locals, to ensure sustainable conservation of wildlife resources in the area and minimize illegal poaching and logging and to promote environmental conservation in the region. Apart from that, local communities are also involved in preparation of General Management Plan (GMP), anti-poaching campaigns; they are involved from the initial stage to implementation stage of plans development. To ensure active participation and involvement in tourism activities 83% (Figure 4:4) of respondents stated yes to the statement that training and development of respondents enhance their involvement in tourism of which 17% replied no to the statement. Local communities  are involved in tourism activities through tourism related business activities such as selling of the handcrafts such as baskets, bracelet,  hats, boutiques, carved wooden materials that denotes Chagga traditions as souvenirs. Supplying of the fruits , vegetables, milk, eggs,   banana,chickens meat and other animal products to  the  nearby hotels such as Capricon Hotel and Tour operators., Kibo hotel  Nakara Hotel and camping site, Kilimanjaro Tourist Mountain hotel, Babylon Hotel to mention a few.  local guides and porters take visitors to Marangu waterfalls known as Kinuka Mori, visiting the Chagga caves found in Arisi village, Taking the visitors to the nature walk around the villages. The Home stay visitors living with the host communities perform farm tourism where they experience village activities such as ngoma , farming in the village ,milking cows and goats as  leisure. Transportation activities involve local people fetching visitors  from Marangu Mtoni to KINAPA it involves taxes, minibuses and motor bikes .

Figure 4.4: Involvements of Local Communities in Tourism Activities 
Source: Field Survey, 2015
4.6	Benefits of Tourism to the Villagers in the Study Area
The results show that tourism have several benefits to local communities in the study area. About 37.3% of respondents strongly agreed that they benefit sufficiently from tourism developments in the area. Though majority strongly agreed , the study  indicates that the most stakeholders benefit from tourism activities in the area includes tour operators 56%, followed by 16% of home stays operators and 10.7% of tourism employees. Youth in the region showed low significant (5.3%) of stakeholders who are benefiting from tourism activities in the area (figure 4.5). Such findings concur with 16% of the respondents who strongly disagreed with the statement that tourism benefits local community sufficiently. Apart from what is stated above other physical evidence can justify this for example the school infrastructure at Lyasongoro primary school and Andrea primary schools had their buildings renovated by the CCS and other benefactors  There is tremendous increase of household assets from the thatched and the wooden houses to the modern houses. 

Through observation made in the field there are rapid increase of private and public cars, motor bikes owning, these have facilitated and easing transportation to the national park and other areas within the villages adjacent to KINAPA. Marangu being one of the mushroom towns due to the rapid increase  of tourism activities  it has attracted ancillary services such banking services and large investments on hotels. Tourism activities has enabled some individuals to run and manage some attractions such as Kinukamori waterfall (Marangu Water Falls ) owned By Alpha Mushi .  Marangu caves owned by Mali clan in Aris village. Tourism activities have contributed a lot on the livelihood of the people adjacent the mountain Kilimanjaro.

Figure 4.5: Stakeholders Benefiting from Tourism Sector in the Area
 Source: Field Survey, 2015
4.7      Roles of Tourism Activities on the Livelihoods of Local Communities Living Adjacent to KINAPA
The findings of the study revealed that tourism activities have contributed to the development and improvement of livelihoods of local communities in the study areas. The activities lead to the improvement of hospitals and health sector to 5.3%, (n= 75) availability of clean water 9.3% (n= 75), increase in household assets to 26.7%, ability of parents to pay school fees to students 5.3% (n= 75), and school infrastructure 32.0 %.( n= 75) (Figure 4: 6).


Figure 4: 6 Contribution of Tourism to Local Villagers
 Source: Field Survey, 2015
More over during observations and interviews respondents explained that renovation of dispensaries and health centres are among the areas in health sector which have been contributed by tourism activities through KINAPA Community Conservation Services (CCS) projects and tourists who provide support in improving community health.  They further mentioned that some schools in the local communities’ areas have been improved by KINAPA management and volunteer’s tourists when visiting tourism attractions adjacent KINAPA community and consequently receive school supports such as books and renovation. On the other hand, majority of respondents viewed the status of road infrastructure, and market infrastructures have been improved. Apart from efforts done by locals to improve their livelihoods, KINAPA has been using revenue collected from tourism activities to support locals in different areas of service provision. The study revealed that projects initiated by local communities financed by KINAPA in the area accounted to about 40% (Figure 4.7) school support comprised of 30% while health facilities, training accounted to 10% respectively.

Figure 4.7: Services Provided by KINAPA to Local Communities
 Source: Field Survey, 2015
4.8	Provision of Incentive to Local Employees
The study wanted to know whether the park management provides incentives to the local employees in KINAPA or not. The findings show that local employees receive incentives from the park which enabled them to improve their livelihood. Apart from that the park supports income generating projects to local villagers. In addition to that, KINAPA official strongly agreed that 40% of locally produced goods and materials are procured and used by the park whenever possible. Goods and material such as, food for tourists, tents, chairs, gas, boots and other camping equipments are procured from local suppliers in the region.

Figure 4.8: Local goods and Materials are Locally Sourced whenever Possible        by KINAPA Management    
Source: Field Survey, 2015

4.9	 Tourism Generates Income to Local People
Tourism economic impacts are often the most tangible kind of impacts. At the local level, the most important economic benefit is income generation. Tourism provides an income for individuals who provide goods or services for tourists. The study found that tourism is one of the main sectors that generate income for majority of the people living in the villages around Mount Kilimanjaro. Of 75 respondents contacted, 60% stated Yes that tourism is their main source of income while 40% indicated No to the statement. Moreover, 57.3% of respondents strongly agreed with the statement that tourism generates income that help them to improve their livelihood where by 4.0% disagreed with the statement. Majority of respondents indicated that the percentage of income that they gain from tourism accounted to an approximation of 40%. 

Some of the respondents stated that the tour operators used to pay them ten thousand (10,000) per day by guiding the tourists to the mountain Kilimanjaro which normally takes six to seven days that makes a total of seventy thousand (70,000) Tanzanian shillings now they said they are paid twenty thousand (20,000) Tanzanian shillings per day as guides. This brings a sum of (140,000) Tanzanian shillings if it were seven days. Porters stated that they used to get six thousand shillings (6,000) a day and now they get 15000 Tanzanian shillings per day. This brings a total of one hundred thousand and five thousand (105000) shillings in seven days if they did hiking for seven days. However, there is no consistence on this sometimes payments differ due to the nature of the tour companies and seasonality in this. They said, “ The work is seasonal and irregular; it is exhausting; and the wages are far from generous.”   During the high season the prices vary from 140,000 to 200,000 hundred thousand shillings that the guides get. Porters payments vary from 105000-150000 thousand shillings during the high  season . Despite all these laborious work they still  have made through. One of the respondents said ‘I raised a lot money on the previous years and now  I have built a modern  house and of course posses a car’  

Figure 4.9: Tourism generates income for local people.
 (Source: Field Survey, 2015)
4.10	Development and Improvement of Socio-Economic Infristucture in the Area
The study found that tourism activities in the study areas has induced the development and improvement of infrastructure to the schools such as Lyasongoro and Andrea primary school, Marangu Mazoezi primary school in Aris village and Mafia primary school in Mshiri village. Better water supply, health facilities, roads such as Marangu Mtoni road to KINAPA and local roads entering to villages. Lyasongoro bridge and  the other bridge that joins Lyasongoro and Mshiri village. Other improvements include  communication networks in the area, the ancillary infrastructure such as ATM, machines for CRDB and NBC are found in the area because of tourism activities conducted in the area.  Moreover, the facilities, which are introduced for tourists, are also used by the local population in the area. Further, the park officials said that they have more plans through CCS to maintain the nearby roads in the villages.

Figure 4.10: Infrastructure changed with the development of tourism.
 (Source: Field Survey, 2015)

4.11	Employment Generation
Tourism activities that are performed by local people are labour intensive; on top of that the rapid expansion of international tourism has led to significant employment creation. The finding shows that tourism activities in the study area generated jobs directly through mountain climbing, home stay operations, hotels, restaurants, taxis, and souvenir sales and indirectly through the supply of goods and services needed by tourism-related businesses. Furthermore, KINAPA official reported that local people in the area are employed as office attendant, park rangers, gardener, casual labourers, and rescue team in KINAPA. The statistics collected from KINAPA authorities showed that about 202 of locals have been employed on full time bases while those employed on part time bases showed a high significant number of 230 local communities employed in various tourism and conservation activities. This implies that livelihood of majority of local is satisfactory.  In addition hotels and tour operations companies found in the area also provide employment to locals found in the area. The findings concur with results from (Washington, 2013) who found that revenue from the park supports approximately 400 guides, 10,000 porters, 500 cooks, and contributes 13% of the country’s overall gross domestic product.  Besides that, (Benavides, 2001) showed that tourism is an important industry in many developing countries providing foreign exchange, employment, income and public revenue. Also a study carried out in Kenya by (Noranha, 1979) found that tourism is estimated to create about 180,000 formal jobs and 380,000 informal ones.

4.12 Areas Requiring Improvement for Tourism Development 
In order to ensure that local communities engage effectively and improve their livelihood effectively, the study asked respondents on areas that need improvement for tourism development in their villages. About 50% of the respondent’s shows that attracting more tourists in the villages through marketing is an area that needs much efforts and it needs to be planned by all stakeholders. Another area that needs more improvement include more language training (34%) to local people and other service providers in the area. This will enable them to get more tourists in their enterprises and being able to interact well with tourist visiting the region eventually improving their livelihood.

Figure 4.11 Areas that need improvement for tourism development in villages. (Source: Field Survey, 2015) 

4.13	Negative Impacts of Tourism in the Area
Apart from contributions of tourism to the livelihood of the local residents adjacent to Mount Kilimanjaro, the study found that poorly controlled and management of tourism activities resulted to the following impacts.
4.13.1	Environmental Changes
Tourism activities can have adverse environmental effects in tourism destinations. Many of the impacts are linked with the construction of infrastructure such as roads and tourism facilities, including campsites, hotels, mountain routes, restaurants, and hiking trails. The negative impacts of tourism development can gradually destroy the environmental resources on which it depends. However, the findings found that the environment has changed since the development of tourism in the region. About 45.3% of respondents strongly agreed with the statement that the environment in their respective villages and around Mount Kilimanjaro have changed since the development of tourism activities and high flow of tourism climbing the mountain, those who agreed with the statement also accounted to 46.7% (Figure 4.12)

Figure 4.12 Environmental Changes due to the Development of Tourism in KINAPA 
Source: Field Survey, 2015
4.13.2	Socio – Cultural impacts and Changes of Traditions
The findings from questionnaires replied by respondents, interviews and direct observation showed that, tourism activities in the areas has contributed to adverse socio-cultural impacts and change of cultures of the host communities in the villages due to direct and indirect interactions with tourists. The culture of chagga has changed since the inception of tourism activities in the region. Changes occur in dressing style, respect, alcoholism among most of the youth, eating mannerism, and traditional life styles. Furthermore, tourism development in the region led to commoditisation of cultures of the host communities, locals turned their cultures into commodities including religious rituals, traditional ethnic rites and festivals. About 44% of respondents strongly agreed that tourism development has resulted to changes in their local cultures while 4.0% strongly disagreed with the statement (Figure 4.13). Apart from that the study found that behaviour of young people has changed since the arrival of tourism, about 38.7% of respondents strongly agreed with the statement while 36% agreed with statement. About 4% of the respondents strongly disagree with the statement that tourism can bring changes in local cultures.
Figure 4:13. Tourism Development Brings Changes to Local Cultures
 Source: Field Survey, 2015

4.14	Challenges Facing Tourism Activities Taking Place in Villages Adjacent to KINAPA
Results from the interview and questionnaire of local villagers during the study respondents were asked to explain on the problems in which they experience in undertaking tourism activities in their areas, the respondents came out with a number of challenges. The challenges presented includes low level of education, conflict over the use of natural resources, low payment for local goods and services, poor link between local communities and tourists service operators, poor tourism infrastructure, low involvement of local villages in tourism operations and management, communication skills, segregation in employments provision, local government authorities are not allowed to collect fees from tourism activities in their respective villages, loss of cultural identity, locals do not accept to be taken pictures/photographs by tourists.
4.14.1	Low Level of Education 
The study found that local villagers are devoted to involve themselves in tourism activities in the study Area. However, locals claimed that low level of education pertaining operations and management of tourism activities has been a challenge to them for a time. Of (n=75) 25% (figure 4:13) of respondents replied that level of education is one of the challenge facing them in practicing tourism activities professionally. The majority of local villagers have attended primary and ordinary secondary level which implies that such level of education has little contribution in tourism management. The level of education and ability to communicate in English or any other foreign language by local communities is so crucial as the area receive a lot of international tourists as a result, it is not easy for local communities to participate in tourism activities in the study area. 
4.14.2 	Language Barriers and Communication Skills
According to local communities and the local leaders in the areas, language barriers and communication skills 33.3% (n=75) (figure 4:13) was mentioned as among the challenge in embracing distribution and provision of service and product to the international tourists among many locals participating in tourism activities in the area. Local tourist guides and the community interacting with tourists in the local region lack effective communication skills as well as multilingual capabilities to handle and provide superior customer value.
4.14.3	Low Payment for Local Goods and Services
The study identified that local communities has been involving themselves in different tourism activities in the adjacent KINAPA including selling of local products such as handcrafts products which are locally made such as ethnic necklace, bracelet beads, weavers & jewellery. However, of (n=75) locals 9.3% (figure 4:13) responded that low payment for local goods and services by tourists and service providers in the study area is another challenge facing tourism activities in their respective villages.
4.14.4	Poor link between Local Communities and Tourists Service Operators 
Data from the interviews and observation indicated that majority of respondents in the study area are committed with tourism activities in their respective areas but they have been faced by a challenge such as the lack of good linkage between communities and other tourists’ service providers operating in the study area especially KINAPA authorities, tour operators, and hotelier who are transporting and serving tourists in the area. Such a challenge accounted to 9.3% (n=75) (figure 4:13).
4.14.5	Poor Tourism Infrastructure 
Tourism infrastructure such as roads, tourism information centre, camp sites, nature hiking routes, are important and necessary infrastructure for tourism development, for easy access and park administration, and community development. However, lack of basic infrastructure such as well constructed roads, water and sanitation in some in area is discouraging potential investment in the development of tourism and entrepreneurship limits the local communities in the study regions to involve in tourism activities. About 13% (n=75) (figure 4:13) of respondents replied on such a challenge above. Also the nature of the electrical supply is also a hindrance, whilst short losses of power can be ignored, prolonged outages can cause frustration and upset to visitors who are interested to have an overnight stay in the home stay accommodation, In addition toilets in identified natural and cultural attractions are other problems in running and operation tourism in the regions. 

4.14.6	Conflict over the Use of Natural Resources
The study area is endowed with a lot of natural and cultural attractions that draw both local and international tourists. During interviews and observation (figure 4:13) 8% (n=75) of respondents reported that the problem of conflict over the use of such resources in the local area for tourism activities with the local government and KINAPA official do exist. This is a major problem as it hinders effective and viable community tourism in the areas.

Figure 4:14. Challenges Facing Tourism Activities 
Source: Field Survey, 2015
4.15	Solution to the Challenges Facing Tourism in the Villages Adjacent to KINAPA 
Low level of education poses a lot  of problems to the local communities involment  in tourism activities undertaking in their respective areas. They therefore need education on capacity building, short training courses such as entrepreneurship, projects, tourism operation and customer care. This can be done through KINAPA outreach program known as community conservation service. The local communities adjacent to the mountain Kilimanjaro can be able to access information and knowledge sharing on conservation and environmental training In this way benefit and responsibility sharing will be attained.

Language barriers and communication skills is another contributing factor that hinder fully participation of the local communities in doing tourism activities as one cannot interact with the tourists in various languages such as English language, German language, French language, Spanish  to mention a few. The message what is said may not be received exactly the way the sender intended this causes confusion and misunderstanding.  The government and KINAPA through CCS outreach programs should emphasize and facilitate on the language training, undertaking various courses oral and written most on languages used by  generating tourists  countries. The major languages being English , French, German and Spanish. In doing so the guides ,  local tourism operators and porters  and other stakeholders within the villages adjacent KINAPA  will effectively be able to undertake tourism  activities .  Low payment for local goods and services : KINAPA authority through CCS has to ensure the good pay for the tourist products rendered by  the local communities since there is unequal balance of payments. This can be done by forming community projects, empowering local communities that means they will have a say on their products. Tourism enterprises have to purchase local goods produced by local communities such as vegetables, fruits, tourists ornaments, instead of importing them from abroad. Conflict over the use of natural resources: This occurs where local communities are denied the access to use the natural recourses for example the right to use tourism products such as forest products which are timber, grazing land, firewood, harvesting honey. Other tourism products are waterfall, cultural heritage sites hiking. KINAPA should provide dialogue and improve relationship with local communities. It has to ensure that the surrounding communities are receiving benefits from the park to help counter the costs they incur and increase community support for the continued conservation. By organising seminars and workshops involving local communities and other stakeholders to address issues of mutual concerns. Improve and maintain benefit sharing schemes , broadening transparency in all activities or community development projects supported by KINAPA.  Promoting and support the establishment of income generating projects to the local communities. 
























5.0 CONCLUSIONS AND RECOMMENDATIONS

5.1	Introduction
The main objective of this study was to assess the role of tourism activities on the livelihoods of communities living adjacent to Mountain Kilimanjaro National Park. The study was carried out in three villages adjacent to KINAPA. The aim of this chapter is to present the conclusion that relate to the study objectives and recommendations for National Park Authorities, villagers and government at large.

5.2	Conclusions
A number of conclusions can be drawn from this study. Different tourism activities such as mountain climbing, home stay, bird watching, handcrafting, camping sites, curio shops selling of handicrafts, local food and beverage, local tours involving natural heritage of forests, waterfalls and caves and cultural attractions (historical sites and visits to healers, storytellers) farm walk in the village have been undertaken by local community members and hence contribute to improvement on the livelihood of the local people. Despite much contributions accrued from the tourism for the livelihood of local communities, the activities have been facing challenges including low level of education, poor link between local communities and tourists service operators, conflict over the use of natural resources, poor tourism infrastructure, poor information access to customer on goods and services provided local communities, low payment for local goods and services, language barriers and poor communication skills, poor infrastructure especially roads, are the major hindrances which face tour activities in the study areas and reduce to attain its effective performance. 
5.3	Recommendations 
Park management need to careful plan and design, tourism and conservation activities based on an understanding of local livelihoods so that they can greatly enhance the positive impacts of tourism to locals this need to be done by involving the local community in planning and decision-making; The revenue collected from tourism activities and support provided by the KINAPA and other tourism stakeholders in the area for socio-economic development should be tricked down to the local people so that can effectively be realized by all members of community;

Maximising livelihood benefits requires understanding of what most people  need and want (their livelihood priorities) and of the complex ways in which tourism options affect livelihoods. Therefore it requires a considerable role for local people in decision-making. This can be done either by involving local community’s tourism developments in the region. Promoting responsible tourism, which promotes responsibility to the protection of the environment, encourages involvement of local communities in the tourism industry and promotes safety and securities of visitors need to be embraced practically in the areas;

KINAPA authorities and other tourism stakeholders need to invest in both human and social capital among the villagers so as to enhance engagement of locals in tourism that in turn can affect their livelihood as well as social networks, positively. This can be succeeded through frequent training  and development of skills;  Establishing and strengthening local associations dealing with local tourism business, porters association, tour guides so that they can establish standards and make decisions that affect their welfare and tourism development in the area including also arranging and participating in marketing local goods and services found in the area; Members of local communities are advised to use income from tourism activities to send their children to school this is to further tourism development as majority of people who are now practicing and engaging in tourism activities have attained primary and ordinary secondary education. This will help also to address the problem of communication (language) with tourists and therefore will contribute to improve the bargaining power when local people selling their local goods and providing services to tourists;

KINAPA authorities, tour and hotel operators in the area are recommended to train more local tour guides on entrepreneurship, communication skills and tourism business operations. This will enable locals to perform tourism business more professionally and meet customer expectations and satisfactions;
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Appendix I: Questionnaire for Local People
1.	What is your age?
􀁔 15 – 19 years old            􀁔 20 – 25 years old                􀁔 26 – 39 years old 
􀁔 35 – 44 years old            􀁔 40 – 59 years old                  􀁔 60+ 
2.	Gender : 􀁔 Female 􀁔 Male
3.	Occupation
  􀁔 Agriculture 􀁔 Home stay operator 􀁔 Tourism employee 􀁔 Market worker
􀁔 Shop owner’s 􀁔 Conservation worker 􀁔 Transport provider 􀁔 Government Officials
􀁔 Other: _____________________________
4.	Level of education completed: 
􀁔 (Primary) 􀁔 (Ordinary Level) 􀁔 (High Level) 􀁔 (Graduate)
􀁔 Other: _____________________________	 
5.	Marital status:
􀁔 Married 􀁔 Separated 􀁔 Widowed 􀁔 Single 􀁔 Divorced
6.	Is tourism your main source of income?
􀁔 Yes 	􀁔 No	
7.	What percentage of your income is from tourism? ___________________________
8.	What is your yearly tourism income? _______________________________
9.	Would you be interested in a career in tourism in the future?
􀁔 Yes	􀁔 No 
a.	(If yes) How will you achieve this? _____________________________________
b.	(If no) Why? _______________________________________________________
10.	How long have you/your family lived in this village?
a)	Less than 10 years 	􀁔
b)	longer than 10 years 	􀁔
c)	Since I was born 	􀁔
11.	What are the tourism activities found in your area?
􀁔 climbing the mountain 􀁔 Bird watching 􀁔 handcrafting 􀁔 Camping sites 
􀁔 Nature walk,       others (Specify please): ___________
12.	Would you like to be involved with tourism in your village?
􀁔 Yes 	􀁔 No
a.	What are the issues regarding your involvement?
_______________________________________
13.	Would training and development help enhance your involvement in tourism?
􀁔 Yes 	􀁔 No 
b.	If yes, How do you hope to get involved?
___________________________________________________________  
14.	Is tourism important towards generating income?
  􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral 􀁔 Disagree 􀁔 strongly disagree
Comments: _____________________________________________________________
15.	Do you think that tourism benefits your community sufficiently?
 􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral 􀁔 Disagree 􀁔 strongly disagree
Comments: _____________________________________________________________

16.	Who do you think are benefiting mostly from tourism?(please tick)
􀁔 Tour owner’s 􀁔 Home stay operator’s 􀁔 Young people 􀁔 Tourism employees
􀁔 Market workers 􀁔 Shop owners’ 􀁔 Conservation workers 􀁔 Landowners
􀁔 Transport providers           􀁔 other ________________ 
17.	Has the environment changed since the arrival of tourism?
  􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
            Comments:  - forests, river, wildlife, plantations
___________________________________________________________
18.	Has the arrival of tourism increased your environmental awareness?
    􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
Comments: _____________________________________________________________
19.	Has tourism given you the incentive to protect the environment?
           􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
Comments:________________________________________________________
20.	Have there been changes in the local culture since the arrival of tourism?
 􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
Comments: _____________________________________________________________
21.	Have there been changes in traditional values since the arrival of tourism?
     􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
Comments: _____________________________________________
22.	Have there been changes in the behavior of young people since the arrival of tourism?
      􀁔 strongly agree, 􀁔 Agree, 􀁔 Neutral, 􀁔 Disagree, 􀁔 strongly disagree
Comments: _____________________________________________________________
23.	What other kind of human economic activities are undertaking as your source of income? Please, tick the activities you are undertaking from the list of activities.
Human activities	




24.	What infrastructure changed with the development of tourism?





25.	What infrastructure in your village needs to be improved?
____________________________________________________________________________________________________________________________
26.	What are areas that need improvement  for tourism development in villages
a)	More jobs? 
b)	Attract more tourists? 




27.	Do you have plans for other sources of income in the future?
_________________________________________________
28.	Can you recommend any other projects for your village to pursue in the future?
- in terms of earning money/conserving wildlife? - More job opportunities

29.	What is the contribution of tourism activities to local community’s livelihood? Use the table below to select the appropriate status of the indicated development issue by putting a tick (v). 

Contribution of tourism to local villagers	 Putting a tick ( v). 
School infrastructure 	
Road infrastructure	
Hospital and health centers 	
Availability of clean water for local use	
Increase of household assets e.g. building of modern bloc house,  buying livestock, iron sheets, farm plots, cars, motorcycle, e.t.c.	
Capacity of paying school fees to children	
Others contributions	

30. What are the challenges facing local people in implementing tourism activities? Please putting a tick (v) to the option(s) 
Challenges faced by local	Put a tick
(a) Low level of education	
(b) Language barriers and communication skills	
(c) Low payment for local goods and services by tourists	
(d) Poor link between local communities and tourists service operators 	
(e ) Conflict over the use of natural resources in the area	








Appendix II: Questionnaire for KINAPA officials/Tour Operators
1.	Apart from climbing the mountain, what other tourism activities found in the area?     􀁔 Bird watching 􀁔 Crafting 􀁔 Camping sites 􀁔 Nature walk 
Others (Specify please): _____________________________________________________________
2.	What services does your park currently provide for local communities? (Please tick all those that are applicable)
􀁔 Schools 􀁔 Healthcare Facilities 􀁔 Training 􀁔 Environment Issues 􀁔 Projects
􀁔 Other (please explain) _______________________________________
3.	What are the park main reasons for involving with community activities? 
􀁔 Economic profit 􀁔 Provide benefits to locals 􀁔 Interest in wildlife 􀁔 Nature conservation concerns
4.	Locals are employed by the park/tour whenever possible
􀁔 Strongly agree 􀁔 Agree 􀁔 Disagree 􀁔 Strongly Disagree
5.	How many of these (local) staff are males and females?
􀁔 Males: _____ 􀁔 Females: _____
6.	What roles/post do the local employees have in your park? (Please tick all those that are applicable)
	Park Ranger Number of local employees: ____
	Office attendant Number of local employees: ____
	Human Resource of local employees: ____
	Accountant staff Number of local employees: ____
	Mechanics Number of local employees: ____
	Park Warden Number of local employees: ____
	Gardener Number of local employees: ____
	Administrative officer Number of local employees: ____
	Tourism officer Number of local employees: ____
	Casual Labourers Number of local employees: ____
	Caretaker Number of local employees: ____
	Rescue team Number of local employees: ____
	Managerial Number of local employees: ____
	Housekeeping Number of local employees: ____
	Cooks Number of local employees: ____
	Kitchen staff Number of local employees: ____
	Other (please specify) 
7.	What incentives are offered to local community to further their education/training?(please tick all those that are applicable)
􀁔 No incentives offered 
􀁔 Education/training fees paid by the park
􀁔 Other ___________________
8.	Does the park offer job training for the local employees?
􀁔 Yes 􀁔 No 
9.	In what form does this job training occur?
􀁔 English language 􀁔 External training courses 􀁔 Training 'on the job'
􀁔 other (please specify) ​​​​​​​​​​​​​​​​​​​​_________________________________________________
10.	Do the park employees seem willing to further their education and/or training?
􀁔 strongly agree 􀁔 Agree 􀁔 Neutral 􀁔 Disagree 􀁔 Strongly Disagree
11.	What are the main issues in regard to the training of locals?
_________________________________________________________________
12.	The local community were informed of and had the opportunity to participate in the parks/tour initial planning stages
􀁔 Strongly agree 􀁔 Agree 􀁔 Disagree 􀁔 Strongly Disagree
13.	All employees have opportunities to participate in the park’s/tour’s operations and future plans
􀁔 Strongly agree 􀁔 Agree 􀁔 Disagree 􀁔 Strongly Disagree
14.	What are the main issues involved in terms of local community and employee participation with the park’s/tours planning and operations?
_________________________________________________________________
15.	What plans does the park/tour have towards improving the infrastructure in the village?
___________________________________________________________
16.	All of our goods and materials are locally sourced whenever possible
􀁔 Strongly agree 􀁔 Agree 􀁔 Neutral 􀁔 Disagree 􀁔 Strongly Disagree
17.	Which goods and materials required by the park/tour are sourced locally?
_________________________________________________________________




Interview questionnaires guide for local leaders
1.	Can you tell me about different kinds of economic activities in this community?
1.	Do you know anything about tourism?
2.	What attractions are found in your village?
3.	Tell me about your personal experience to the establishment of tourism in your village?
4.	Tell things you consider to be economic benefits of tourism?
5.	Tell me about who collect the money paid by tourists in your village?
6.	What things you consider are the results of tourism in your village?










Observation Guide for the researcher
1.	Tourism activities around
􀁔 Curio shops 􀁔 Street vendor’s 􀁔 Bureau de change 􀁔 Hotels 􀁔 Grocery 
Other:___________ Other:___________ Other:___________ Other:___________
2.	How tourism enterprises performed
􀁔 Transport 􀁔 Museums 􀁔 visiting waterfalls 􀁔 hiking in the forest 􀁔 Cultural tour
􀁔 Visiting Chagga caves and history 􀁔 Village farm walk
3.	Change in local culture and traditions
􀁔 Respect 􀁔 Co modification 􀁔 Culture clashes 􀁔 Economic Inequality 􀁔 Irritation due to tourist behaviour 
4.	Behaviour of young people
􀁔 Dressing 􀁔 Alcoholism 􀁔 Prostitution 􀁔 Eating manners 􀁔 Abusive language
5.	The infrastructure
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